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Business Research 

• Business Research is a process of acquiring
detailed information of all the areas of
business and using such information in
maximizing the sales and profit of the
business.

• It is acquisition of information or knowledge
for professional or commercial purpose to
determine opportunities and goals for a
business.



• It is usually conducted to determine whether a
company can succeed in a new region, to
understand their competitors, or to simply
select a marketing approach for a product.

• This research can be carried out using
qualitative research methods or quantitative
research methods.



For example: A mobile company wants 
to launch a new model in the market.
• But they are not aware of what are the

dimensions of a mobile that are in most demand.
• Hence, the company conducts a business

research using various methods to gather
information and the same is then evaluated and
conclusions are drawn, as to what dimensions are
most in demand,

• This will enable the researcher to make wise
decisions to position his phone at the right price
in the market and hence acquire a larger market
share.



Advantages of Business research

• Business research helps identify opportunities and threats.

• It helps identify problems and using this information wise decisions 
can be made to tackle the issue appropriately.

• It helps to understand customers better and hence can be useful to 
communicate better with the customers or stakeholders.

• Risks and uncertainties can be minimized by conducting business 
research in advance.

• Financial outcomes and investments that will be needed can be 
planned effectively using business research.
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• Such a research can help track competition in the 
business sector.

• Business research can enable a company to make 
wise decisions as to where to spend and how 
much.

• Business research can enable a company to stay 
up-to date with the market and its trends and 
appropriate innovations can be made to stay 
ahead in the game.

• Business research helps to measure reputation



Business Research Methods

• Experimental research
• Is based on trying to prove a theory. Such a research may be useful 

in business research as it can let the product company know some 
behavioral traits of its consumers, which can lead to more revenue.

• In this method, an experiment is carried out on a set of audience to 
observe and later analyse their behavior when impacted with 
certain parameters.

• For example: Experimental research was conducted recently to 
understand if particular colors have an effect on its consumers 
hunger. A set of audience was then exposed to those particular 
colors while they were eating and the subjects were observed. It 
was seen that certain colors like red or yellow increase hunger. 

• Hence, such research was a boon to the hospitality industry.  We 
can see many food chains like Mcdonalds, KFC,etc. using such colors 
in their interiors, brands, as well as packaging.



Exploratory research

• Exploratory research is defined as a research
used to investigate a problem which is not
clearly defined.

• For such a research, a researcher starts with a
general idea and uses this research as a
medium to identify issues, that can be the
focus for future research.

• Such a research is usually carried out when
the problem is at a preliminary stage.



• Example : A TV manufacturing company feels
that its market share is declining whereas the
overall television industry is doing very well.

• Thus, in an exploratory approach, usually no
standardized methods are used, as it is very
"early" research, so little or no knowledge on
the topic exists. The focus of this method is
on exploring new knowledge.



Descriptive Research

• Descriptive research is defined as a research 
method that describes the characteristics of 
the population or phenomenon that is being 
studied.

• This methodology focuses more on the 
“what” of the research subject rather than the 
“why” of the research subject.



• For example, an Textile brand that wants to understand 
the fashion purchasing trends among buyers will 
conduct a demographic survey of this region, 
gather population data and then conduct descriptive 
research on this demographic segment

• . The research will then cover details on “what is the 
purchasing pattern of the buyers”, but not cover any 
investigative details on “why” the patterns exits.

• Because for the  brand trying to break into this market, 
understanding the nature of their market is the 
objective of the study.



• Thus,It is used to obtain information
concerning the current status of the
phenomena to describe "what exists" with
respect to variables or conditions in a
situation



Diagnostic Research

• In-depth evaluation with a relatively narrow
scope of analysis, aimed at identification of a
specific condition or problem.

• Here, researcher wants to know about the
root causes of the problem. He describes the
factors responsible for the problematic
situation. It is a problem solving research


